
Battery-powered equipment continues 
to advance, making it a more popular 

option and increasing adoption.

        NO MORE 
NEED TO  

           HESITATE

Sponsored by In partnership with

By Kim Lux

LAWNANDLANDSCAPE.COM • JULY 2025        25



26   	  JULY 2025 • LAWNANDLANDSCAPE.COM

A s the technology behind 
it continues to advance, 
m o r e  c o n t r a c t o r s 
across the country are 
opting to use battery-
powered equipment.

And with these advancements, there’s no 
more reasons to hesitate when it comes to 
making the switch. 

Take Wesley Hack, founder of Hack’s 
Landscaping Creations in Millville, Pa., for 
example — Hack has been fully electric for 
over five years now and has seen several 
iterations of battery-powered equipment 
over the years.

“They’re getting better with the kilowatts 
and ramping that stuff up,” he says. “We 
adopted so early, so half of our fleet is still 
the older generation and then we’ve been 
working to upgrade to the newer stuff. The 
older stuff, sometimes you can’t get a full 
day in versus the new generation mower 
which is mind-blowing. You can go almost 
two full days on a charge — it’s just amaz-

Note: Survey results are based on more than 400 respondents. Data was collected May 20-22, 2025. Due to rounding, not all percentages will equal 100.
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STATE OF THE BATTERY-POWERED EQUIPMENT MARKET

ing…The next generation machines blow 
gas right out of the water.”

Lawn & Landscape interviewed five 
contractors from across the company for 
their opinions on battery-powered equip-
ment and their thoughts behind some of 
the common hindrances for making the 
investment.

“QUIET ON SET!” NO NOISE. It seems one 
of the most noticeable differences between 
battery-powered equipment and its gas 
counterparts is the decrease in noise they 
make.

Jenn Foster, co-owner of E-Scapes 
Electric Lawn Care in Acworth, Ga., says 
their all-electric maintenance services are 
sought after for a variety of reasons dealing 
with noise reduction.

“People who work at home, or have spe-
cial needs, and can’t be around loud noises 
— the all-electric equipment is much qui-
eter,” she says. “Not only for the operator 
but for those who are present during the 
service as well. It’s something that’s pretty 
substantial for those who work from home.”

Nate Moses, CEO of Greenville, S.C.’s 
Precision Landscape Management, agrees 
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“The biggest advantage I see is the 
reduction in noise,” he says. “I’ve been 
doing this forever and I do have hearing 
loss even though I wear hearing protec-
tion. So anytime there’s going to be an 
opportunity to implement something at a 
lower decibel, it’s something I will take into 
consideration.”

fuel alongside the breakdowns we were 
having on equipment from employees just 
not mixing the ratios well,” he recalls. “So, 
I was trying to figure out an alternative for 
this, and I had this electric trimmer that I 
had picked up at Harbor Freight and really 
loved how easy it was. It never broke down 
and we never had any issues.”

That’s when he decided to make the in-
vestment into battery-powered and hasn’t 
looked back since.

“We have everything we had that we 
had from gas,” he says of his fleet. “As far 
as maintenance, repairs are virtually zero. 
We had had issues with carburetors always 
clogging up from bad gas or the elements 
getting into the fuel — so it was always hav-
ing to get repaired. It was time and money 
— just like going to the gas station is time 
and money. It’s a night and day difference.

“There’s no maintenance except the 
regular stuff like changing strings or chang-
ing blades,” Bellows adds.

Just like there’s no downtime in the me-
chanic’s shop fixing the equipment — Bel-
low says there’s very little downtime in the 
field with the battery-powered machines.

“Employees aren’t out there pulling a 
string to try and start it,” he says. “It’s pretty 
much instant. It’s in their hands, they pull 
a trigger, and it works.”

Seth Buma, partner at Buma Landscap-
ing in St. Augustine, Fla., also sings the 
praises of batteries boosting productivity. 
His employees, and subcontractors, are 
utilizing battery-powered blowers and 
augers in the field almost daily.

“Training wise, it’s about clicking a but-
ton at the end of the day,” he says. “When it 
comes to the employee side and the main-
tenance side, it’s become a lot easier as well.

“There’s no loss of productivity,” Buma 
adds. “It’s reduced the downtime we have 
on jobsites and the frustrations employees 
have because of those little things happen-
ing because they add up over the months 
and the years... it’s been a noticeable dif-
ference.”

Moses, whose staff also utilizes battery-
powered handheld equipment, adds the 

batteries are pretty reliable and don’t need 
replaced all that often.

“The batteries stay the same, we’ve 
noticed good reliability out of them and 
haven’t had too many pieces of equipment 
go down. That’s been really encouraging 
because when you’re taking a gamble on 
new technology, you’re not always sure 
how it’ll go,” he says.

“CLEANER & GREENER” NO MORE MESS. 
Noise and maintenance aren’t the only 
things battery-powered equipment are 
saving on — there’s also less mess involved 
— something those we interviewed all ap-
preciate.

Buma says the battery-powered augers 
have been such a game-changer in cleaning 

up jobsites that it’s inspiring him to look 
into more battery equipment.

“The battery-powered auger has prob-
ably been one of the best tools we’ve ever 
bought,” he says. “We’re actually looking to 
build out more of our fleet that way because 
of how clean and easy it is.”

Buma says he’s had customers com-
menting on the difference as well.

“We’re very adamant about how clean 
we keep our jobsites,” Buma says. “Without 
all the cans to be mixing your fuel with, I 
have noticed it being much cleaner. It’s just 
not as dirty and when you’re already getting 
dirty in the landscape and then you mix fuel 
with that — it can be kind of frustrating. It’s 
made it a much cleaner jobsite. Even the 
clients have mentioned how much cleaner 
it is than having all the gas equipment out.”

Foster notes not only is the equipment 
cleaner for the jobsite — but it’s cleaner for 
the crews’ wellbeing.

“The health of the operator is important, 
too,” she says. “With using all electric, 
there’s less chance of liability for us as a 
company in terms of hearing loss or health 
issues because of the fumes or various 
things that can occur because of gas equip-
ment.”

Bellows says they’re being selected by 
clients who are craving a cleaner, more 
sustainable landscaping approach. 

“They are definitely reaching out,” he 
says of customers seeking all-electric lawn 
care. “The ones we already had during the 
switch thought it was the coolest thing. 
But a lot of people will get us just for our 
reputation — but there are a lot who go 

Jones notes it can be difficult at times to 
get crews on board with battery-powered 
equipment because they seem to equate 
that noise with power.

“It’s a hard sell,” he says. “Everybody 
is used to gas-powered equipment, and I 
suppose the more noise the more power 
they think. If they’re not able to make a lot 
of noise, I guess they don’t seem to think 
they’re getting as much done. That’s not 
the case of course, but in the timeframe that 
those batteries last, it’s very comparable 
to what a gas-powered machine would be 
but with less noise and less maintenance.”

“READY, SET, GO!” NO MAINTENANCE 
MISHAPS. Having less maintenance costs is 
another big benefit of electric and battery-
powered equipment. Time is money, and 
having to constantly maintain a fleet of 
mowers and other equipment eats at both 
of those.

“You’re saving all that money because 
you don’t have to buy oil or oil filters or 
belts,” Hack says. “There’s just less main-
tenance and it’s a big savings if you do the 
math. The mower pays for itself in no time.”

Mike Bellows, E-Scapes’s founder, says 
they’ve been switched over to electric 
equipment for nearly five years now as well. 
The fuel and maintenance savings have 
been outstanding, he says. 

“When COVID was hitting, and gas prices 
were spiking, I was getting overwhelmed 
on how much I was spending on gas and 

Rising fuel prices persuaded Mike Bellows to switch his company, E-Scapes, over to electric 
five years ago. 

Riding/walk-behind/stand-on Mower
Sprayer/spreader

Autonomous mower
Edger/string trimmer

Chainsaw
Blower 

Vehicles 
Hedge trimmer

Are you currently using 
battery-powered equipment?

71% 29%
Yes No

What battery-powered/electric equipment do you use at your 
landscaping or lawn care company? Check all that apply.

27%
36%

13%
56%

54%
76%

9%
56%

Are you aware of any existing 
or developing efforts to 

ban gas equipment in your 
community or state?

39% 61%
Yes No
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How many employees do 
you have?

Less than 5
6-15 

16-25
26-35
36-45 

More than 45

41%
23%

12%
4%

2%
19%

— adding that in the era of work from home, 
no one wants to be interrupted mid workday 
by the maintenance crews.

“We’re primarily in residential landscap-
ing, so being able to use quiet equipment has 
its advantages,” he says. “We’re not worried 
about waking sleeping babies or disturb-
ing our homeowners while they’re inside. 
Especially with working from home being 
a more popular option now, we don’t want 
to be known as the landscapers who came 
and ran noisy equipment while they were on 
their conference call.”

And it’s not just customers who appreciate 
this — crews do, too. 

Shawn Jones, owner of 417 Mowing in 
Springfield, Mo., says he and his 18 employ-
ees all benefit from not hearing the roar of 
the engine all day every day when using their 
battery-powered blowers. C
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with us because we are electric, and they want that 
kind of service. People are starting to get aware of how 
great it is. They see all the benefits that come out of it. 
It’s amazing. It’s great to lessen the carbon footprint 
of course, too.” 

Foster says just recently they got a call from someone 
who really wanted all-electric landscaping but was 
fearful it’d be out of their price range.

“She wasn’t sure if she could afford it…almost as 
if the service was too VIP or too expensive… that’s 
something we want to be known for. Just because we’re fully electric, that doesn’t mean it’s 
unattainable or something you can’t have for your property,” she says.

Bellow agrees — saying they’re not VIP in price but VIP in experience.
“It is a VIP service because it’s so much cleaner and quieter,” he adds. “Even the guys 

working out there don’t smell like gas and they don’t have the extra smell and sweat from 
the exhaust and the heat of the exhaust. It’s just a big difference in the way they look. That 
doesn’t mean we have to reflect it in the pricing, but it does look and feel like you’re getting 
a VIP service. The homeowners just love it.”

While E-Scapes may not be charging a premium for their battery-powered mowing, some 
are, including Jones and 417 Mowing.

“We have a few 21-inch electric mowers,” Jones says. “One day a week I send out a crew 
that does push mowing, bagging and specialty yards. We do charge a premium for that be-
cause normally we’re using a 30-inch machine for productivity. There are several customers 
who have requested electric machines, and we charge a premium to go down in size on the 
deck — just because it takes longer. So really, it’s only a handful of lawns that we mow with 
the electric mowers.”

Jones adds in a typical week, they’re servicing 500 lawns, which he says is too many to rely 
solely on electric equipment.

“We’ve tried them out, but we do such a volume on each crew that the battery power just 
isn’t there to get us through the day,” he says. 

“BE ON THE CUTTING EDGE” NO PRES-
SURE. As some states and municipalities 
start to see mandates banning gas-powered 
equipment, the green industry can expect 
those to continue.

However, Jones says where he’s at in the 
Midwest isn’t experiencing any of those 
yet, which means he can take his time on 
adoption.

“Here in Missouri, we’re in kind of a rural 
area, so there’s not really a push from the 
government to make us use items like that,” 
he says. “So, it becomes a ‘if it’s not broke 
don’t fix it’ kind of thing.”

Hack says from a sustainability stand-
point, battery-powered isn’t going any-
where and that’s why more companies 
should be making the switch. He notes 
where he’s from in rural Pennsylvania 

Above: Hack's Landscaping Creations is 100% electric. 
The owner, Wes Hack (middle), even drives electric 
cars. Right: About 76% of survey respondents say their 
company is utilizing battery-powered blowers. 

he’s practically the only one utilizing the 
equipment.

“We’re still the only people in our area 
who are running 100% electric. No one 
wants to do it — I don’t understand why,” 
he says. 

“Electric definitely is the future, whether 
people like it or not,” Hack adds. “There’s 
just been too much investment in it. People 
have to get on board — I don’t think they’re 
going to have a choice. I don’t know how 
you can keep burning all these fossil fuels 
for the rest of our lives. Aren’t we going to 
have to have other alternatives?”

Moses also notes it’s important not to 
wait too long to start experimenting with 
battery-powered equipment.

“In our area of the country, there’s not 
a lot of pressure for this — there’s no re-

What do you see  
as positive  

aspects of battery-
powered/electric 

equipment?  
Check all that apply

48%
Weight of the equipment 

61% 
Lack of fumes

		

39%
Environmental impact

13%
Better ROI over time

	

64%
Decibel level

59%
Easy to maintain

22%
Easy to repair

14%
Availability

63%
Ease of use

What are the barriers to increasing your use of battery-powered/
electric commercial equipment?  

Check all that apply.

Recharging the equipment takes too long

Run time is too short

Not familiar with them

Equipment/battery are too expensive

Don’t know where to get the equipment

Don’t know how to perform maintenance  
or how to find a mechanic to service them

Don't think they are environmentally-friendly

Hassle of training the crew how to use

Not enough power

No barriers

54%

66%

6%

61%

0.42%

10%

11%

3%

40%

11%

What percentage of your 
customers have requested 

crews that use battery-
powered equipment?

More 
than 15%

7%

61%

0%

21%

1-5%

11%

6-15%

59%

Are you aware of any hour 
restrictions when using gas 
equipment in your state or 

community?

41%yes

no

strictions or anything like that. The use of 
battery-powered equipment is all kind of 
voluntary,” he says. “(Battery) is the future. 
So, to resist it all together I think is naïve. 
I wanted to make sure that with the new 
technology — even if it was 10 or 20 years 
before there was pressure put upon us to use 
it — I wanted to make sure it wasn’t a change 
we’d have to make under pressure or under 
duress but rather that we were confronting 
the future and facing it head on.

“I encourage landscapers to lean into 
it,” Moses adds. “You don’t want to be put 
into a position where you’re forced to do 
something and you have no idea, and very 
little time, to approach integrating it into 
your fleet.” L&L

The author is senior editor with Lawn & Landscape.

What premium are you charging to use battery equipment?

81%
0%

9%
1-5%

6%
6-10%

4%
More than 10%
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